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WATCHES AND JEWELRY

LVMH-owned Parisian jeweler Fred debuts first
lab-grown diamond for high jewelry collection
September 26, 2023

Complex to make and replicate, Fred's new Audacious Blue lab-grown diamond is LVMH's foray into mixing synthetic stones with natural in
high jewelry, perhaps setting a trend. Image credit: ARR, Fred

 
By STAFF REPORTS

Parisian jeweler Fred, a member of the LVMH group, has introduced its first lab-grown diamond as part of its high
jewelry collection.

Called Audacious Blue, the maison's inaugural hero cut synthetic blue diamond is set in Fred's new Force 10
Duality High Jewelry set. Interestingly, this collection combines synthetic blue diamonds with natural white
diamonds a new high-low convention for luxury jewelry.

"The Fred Audacious Blue is extremely complex to make and perfectly replicate," the brand said in a statement.
"The fancy vivid hue of the maison's unique Riviera blue captures all the intense shades of the sea, its reflections of
the sun, the movement of the waves, and its radiant luminosity."

Fred's Force 10 bracelet is connected by a buckle, its two lines of brilliant-cut and princess-cut diamonds interchangeable with other
bracelets and large buckles from the collection. Both pieces are accompanied by a ring and a single earring to complete the Force 10
Duality set. Image credit: ARR, Fred

Natural progression
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This new High Jewelry set comprises four creations including necklace, bracelet, ring and earring that can be worn
daily.

Each creation includes a 0.5-carat Audacious Blue lab-grown diamond certified by the Gemological Institute of
America.

Every Fred Audacious Blue diamond is traceable, from creation to final polishing.

The diamond has 36 facets and takes months to shape the rough stone into Fred's trademark design for its
diamonds.

"In keeping with its unyielding high standards, Fred has called on leading experts in Europe and the United States
to create these exceptional stones," the brand said.

"With Fred Audacious Blue and the Force 10 Duality set, Fred once again transcends the limits of traditional
jewelry. The maison has added a new and audacious innovation to its heritage, boldly elevating the synthetic blue
diamond to a sparkling place in its high jewelry offering."
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