
 MOST READ
1. Lessons for luxury brands from recent FTC action over beltmaker’s Made in USA claims
2. Report: Global secondhand luxury sales to reach $58B in 2028 with Gens Y, Z sustainability nod
3. Neiman Marcus unveils Christmas Book catalog known for over-the-top gifts, experiences
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The Luxury Stance Podcast is a Luxury Roundtable offering to members, focusing on issues, opportunities, challenges and innovations of
the day affecting luxury professionals, luxury brands and those firms serving wealthy and UHNW consumers. Image: Shutterstock
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SPECIAL EVENT FOR LUXURY ROUNDTABLE MEMBERS

Luxury Roundtable's inaugural podcast on Nov. 14 at 11 a.m. ET (New York time) will focus on how Herms
continues to defy the odds and post stellar growth even as the China market challenges competitors such as Gucci
owner Kering.

In The Luxury Stance Podcast with Luxury Roundtable CEO Mickey Alam Khan and Silvertone Consulting CEO Scott
Kerr, members of Luxury Roundtable will learn:

How Herms stokes desire, creates demand and grows sales without diluting its positioning or perception in
the marketplace

How are competitors LVMH, Kering and Richemont and their constituent brands weathering the market?

Brunello Cucinelli and Prada, like Herms, held their own in the third quarter. Does not being a conglomerate
have advantages?

What can luxury professionals, marketers and those firms serving the wealthy and UHNW learn from Herms
and apply their market approaches?

The Luxury Stance Podcast will run 30 minutes and is part of a key Luxury Roundtable member benefit.

Mark your calendar for Nov. 14 at 11 a.m. ET (New York time): The Luxury Stance Podcast: How Herms Creates
Desire and Demand Against the Odds
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4. Brand hijacking: A threat to brand identity and reputation
5. DuPont Registry targets high-end collector car market with new insurance service
6. LVMH Métiers d’Excellence Institute, with Tiffany and Benefit Cosmetics focus, to skill more talent in US
7. Headlines: Chinese Gen Z spending, canceled Middle East fashion events, Japanese fine dining in Switzerland
8. Luxury Roundtable Calendar 2023-24
9. Four Seasons joins JPMorgan Chase’s Luxury Hotel & Resort Collection

10. Chandon focuses on enhanced lifestyle experiences with Napa Valley outpost makeover
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